
Completion Requirements 
1) Pass all courses. Achieve a total of 46 credit hours with a minimum of cumulative ‘B’ grade 

or CGPA of 3.0. 
2) Pass the Masters Project through oral presentation and submission of a comprehensive 

project report with a maximum of 100 pages. 
 
No. Courses Discipline 
1. Marketing Management 

Core Courses 
(Compulsory) 

2. Strategic Management 
3. Quality for Business Sustainability 
4. Financial Analysis for Decision Making 
5. Operations Competitive Strategy Management 
6. Project Management 

   
7. Lean Operations 

Elective Courses 
(Choose four (4) only) 

8. Supply Chain Management 
9. Maintenance Management 

10. Integrated Occupational Safety, Health and 
Environment Management 

11. Technology Management 
12. Creativity and Innovation Management 
13. Decision Modeling and Analytics 
14. Modern and Applied Statistics 
15. Design for Six Sigma with Taguchi Method 
16. Entrepreneurship and New Venture Creation 
17. Economic Analysis for Technology 
18. Business Law and Ethics 
19. Strategic Human Resource Management 
20. Digital Business and E-commerce Management 
21. Special Topics 

   
22. Master Project 1 

Masters Project 23. Master Project 2 
   

24. Research Methodology University General Courses 
(Compulsory) 

   
25. Informatics in Society 

University General Courses 
(Choose one (1) only) 

26. Environmental Ethics 
27. Malaysian Society and Culture 
28. Business Ethics, Responsibility and Sustainability 
29. Organization Behaviour and Development 
30. Seminar on Global Development, Economic and 

Social Issues 
31. Philosophy of Science and Civilization 
32. Dynamics of Leadership 
33. Malay Language for Postgraduates 
34. IT Project Management 
35. Introduction to Technopreneurship 
36. Basic Japanese Language and Culture 


